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A curated boutique apartment at 100% Hotel Show

Home SUITE Home

BllendDesignOffice, EAévn Mnipacivika & Zuvepydreg

To 100% Hotel Show elval n o dopnuévn ylpw ard To design Kat TNV TOUPLOTIKY Blopnxavia €kBeon n omoia otoxelel
otov Eevoddxo emixelpnuatia, oe oAoug Toug TOWE(G Tou TouplopoU KaBWe emiong OTOUG aPXITEKTOVEG Kal eTayyeAUaTieq
TIOU TIPOOPEPOUV EEEIOIKEUNEVEG TIAPOXES OTO XMDPO TWV TOUPLOTIKWY KataAhupdtwy. To 100% Hotel Show mapouocidlel
ONOKANPWHEVES Kal KAVOTOUEG AUCELS, TIApAAANAa HE EVNUEPWTIKESG eKdNAWOEIQ Kal Nuepldeg oL omolec atoxelouv OTov
va Karaptioouv Tov Eemixelpnuatia Eevodoxo OXETIKA HE TIG eyxwpleg kal Olebvelq Tdoelg kal eEelEelg kabwg emiong va
KaBodNYriooUV TOUQ ev-OUVALEL ETIXEIPNUATIEG Kal eTeVOUTEG Ot Wia SUVApIKN Kal oToxeuugvn Eviagr Toug atov kAGdo. H
oudda Tou apxirektTovikoU ypapeiou Bllend, Baoilduevn oe epeuvnTikd dedoueva dIEBVIV TOUPLIOTIKWY TAOEWV Kal £XOVTag T0
TIPOVOWIO VA CUMUETEXEL evepyd ota design dpwpeva oav éva TIOAUETIIOTNHOVIKO team e dlebveiq dlakploelq oToug Touelc TNG
OPXITEKTOVIKNG ETAIPIKIG TAUTOTNTAG, Tou Interior Design  Kal Twv TTOAUTEADY KATACKEUWY B CUUUETATXEL UE TOV OXEDIATUO
Kal v emipélela piag Eevodoxelakng oouitag pe Béua “ Home SUITE Home” .Mpdkerral yia pla oAokAnpwuévn Adon n omola
mapouctdlel oe 32 TeTpaywvikd UETpa pia véa dmown mArpouqg eumAWpEVNG ooultag 1 omola TIPOCPEPEL OTOV ETIIOKETTN
Vv eukapia va dlepeuvnoel pia KavoTOUIKY TIPOOEYYION XWwPoBETNoNG Kal epyovopuiag. Tautdxpova enavarnpoodlopiCetal kat
enavadlanpayparederal Toug KaBIEpWUEVOUG TIAEOV OPOUG «UTTOUTIK», « EEVOOOXEIAKO SlApEQLIONA», «TTOAUTEANG dlaB{waon» Kal
«€EATOUIKEUPEVES TIAPOXEG>. OAA TA AVWTEPW TIAPEXOUV A KAVOTOUIKY] APXITEKTOVIKN OTTTIKY| KAl OLAAEKTLKY] QUVAULKY) OTNnV
TIPOCEYYION, OToV OXedlAoud Kal Oty AEltoupyikr| dlaxelplon Tou TouploTikoU KataAUpatog. H Tplodldotatn apXITEKTOVIKY
ETAIPIKY| TAUTOTNTA WTopel va mapexel atov EAMnva emixeipnuatia uia eEgxouoa kal avraywvioTiky B€on avdueoa otig o
KePOOPOPEG TOUPIOTIKEG ETILXELPTOELG TG dleBvoug ayopda.



Home SUITE Home

A curated boutique apartment at 100% Hotel Show

Home SUITE Home

BllendDesignOffice, Helen Brasinika & Partners

100% Hotel Show is the most design and business oriented exhibition targeted at hospitality entrepreneurs, tourism sectors as
well as designers and architects that offer customized services to the hospitality industry. 100% Hotel Show presents complete
and innovative solutions, along with hosted discussions and lecture guidance to current professionals, while helping potential
investors and entrepreneurs to find their niche in the Greek Market. BllendDesign & Research office, following research in inter-
national hospitality trends, while defining the future of design as one multidisciplinary office with multiple international distinctions
in Corporate Branding, Interior Design and Luxury Property will be there with a curated design concept “Home Suite Home".
A complete boutique suite occupying 32sq meters will offer the visitor the opportunity to explore new approaches to layout and
ergonomics, while redefining the concept of boutique, apartment hotel, luxury and bespoke services. All the above have a great
and innovative impact on approaching, designing and operating the hospitality business from the point of architectural design.
The branded environment approach gives the Greek Hotelier a prominent and competitive position among the most affluent
hospitality businesses in the world.
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ABrivag, mAateia 2uvtayuatoc

KutTapikry avad6unaon Tou 1atpikou mepiBdAAovrog
Apyiretovikn) ueAérn: BllendDesign & Research Office, EAévn) Mripaaivika & Zuvepydreg

>mv kapdld Mg ABrjvag, oty TAarteia Zuvtdydarog oe éva euBAnuanikd kmplo g dekaetiag Tou 1960, To Bllend, diebvég kal
SIETIOTNUOVIKO Ypape(o Zxedlaopol & Epeuvidv €xel dnUIOUPYNOEL TNV QPXITEKTOVIKY] TAUTATTA evog VEOU EUTTOPIKOU OrfUATOS OTOV
Topéa g AleBnTikrg AepuatoAoyiag. O TieAdmg dploe To emBUUNTO AMOTEAEOUA WG TNV TIPOWENON NG EMOTNUOVIKAG TTTUXNG TS
eunpeplag xwplg va dakpivovtal ot Kuplapxeg TUMoAoyieg Tou kKAvikoU TTepBEAMOVTOG. H dnuioupyikr| TpdkAnon ritav va avarttuyBel
LA LoXUPN TQUTOTNTA KAVIKHG, EUKOAQ TIPOCAPAOLUN OE I TTOIKIAIG KaTdWewY, KAILAKWY Kal eyYUTHTWV e TN UKedTEEN va Bploketal
oe aktiva 50 . To €pyo Ttou Tieptypdeetal oto dpBpo efvat uévo 50Ty, Yeyovdg To oroio dnuoupynoe évav akopn mapdyovta SUoKoAag
yia évav epyovouIKO eowTeplkd oxedlaoud oe OxEan e TNV KAWVIKY kaBnuepivr) poutiva kat por| epyaciag, Tou Ba uropouoe va
QVTATOKPELBE( OTIG EI00dNUATIKES ATIATNOELS TWV ETIXELPNUATIOV, UEYIOTOTIOWWVTAG TNV {Bla oTtyur) TV IKavortonaon Tou TeNKoU xperjom).
ErumA€ov, To eumopikd orjua Enpere va kablepael Jia loXUpr| TIapoucia oty IaTPIKY| KOOTNTa Xwpelq va akoAouBroeL Ta Turtikd
oTolXela Tou KuplapxoUv oto TIEPIBANOV Twv EMNVIKGOV KAvIKwv.H oxedlaatikr) oUMnYn €xel wg onpelo apemplag katr avapopdg To
avBpWTvo KUTTAPO, VA N KUPLA TINYT| EUMVEUONG TG KUTTAPIKNG OOMIG KAl avdrmAaonc and eMOTMUOVIKNG droyng mponABe and ta
dlaypdupara Voronoi, Ta orofa anoteAouv gvav pabnuatikéd TpdTo dlaipeans Tou XWPou og JIAPOPES TIEPLOXES, Ol OTtoleg ovopddovtal
KUtrapa Voronoi. AauBdvovtag urtéyn v IoxXuer enidpacr Tou eupUtepou mAaiciou kdBe €pyou, To Bllend Bewpel 6T 0 TekUnplwévog
€PEUVITTIKOG OXeBIAoUAG aroTeAE! Eva loxUPd EQYAAEID OTNV KATAOKEUT) APXITEKTOVIKWY TAUTOTITWY OUUPWVA Ue TO ouvBnua, “ejuacte
TIEQIOOCTEPO QMO TO ABPOIOIA TWV OUCTATIKWV [U1AG OTOLXEIWV, TO (D10 I0XUEL Kal yia TO mePIBAAoV uag”. Autd onpaivel opyavikd Oeouo
OAWV TWV CUOTATIKWY [IEPWVY TTOU ArtoTeAoUV TO TIEPIBAMOV ag, TO SOUIKA 1) TO PuUOIkd. OAa auTd TA UEET), CUUMEPIAUBAVOUEVIV TWV
AvBpwIiwv, Ta ortola aroteAoUv To eMikevTpo oe Evav avBpWITOKEVTPIKO OXEDAOHO, UTIAPXOUV WS AUTOVOUES ovtdtnTeg. MNpoaeyyiovtal
duwe wq dwvravol opyaviopol mou dev uplotavtal oute eEeNOOOVTAL AMOKOUMEVOL O €vag amd Tov AAov. AuTr| 1) TIPOCEYYLOT EXEL
odnyroel omy uloBgmon wag pebodoloyiag oxedlacpou Tou evioxUel T Suvapkry aMnAenidpaon Ttwv Tortiwy, Tou UNKoU, Tou
PWTIOMOU KAl TwV avBpWITivawy TTapaydvTwy oe €va UOIKO Helyua e oKoTtd Ty entteutn apuoviag. H mepiingn mg épeuvag Eexivnoe
and mv eEgpeldvnon TG KABOAKN G AEENG KAl TwV EVWOLOAOYIKWY OUCKETIOUWY [e TV UYela kal v eunuepla, evd dlebvelq ueAeTeq
TIEQUTTWOEWY O€ TIEPIBANOV UYEIOVOUIKNG TIEPIBaAYNG UIKENG KAaKAG TIapelxav To eurelpikd undBabpo via va TipoodloploTouy ol
BAOCIKES TTTUXEG TWV TIPONYUEVWY EQYACTNPLIAKWDY KAl KAVIKWV CUCXETIOUWYV. Epeuviikd moplopata mou agopolv omy aviiAnyn Tou
XWPEOU Kal atov avT{kTund g OTnV (KAvoTtonan Tou TIEAdT™) XenOoLUoTomBnkav otn oxedlacTikr) AoYIKr) ded0OpEVOU OTL TO TIEPIBANOV
NQVIKG Kal 0L 0Uyxpoveg TACELG OTO apxTeKToVIKO branding mpocgpepav mAouala BiAoypapia kat Blwpatikd dedopéva ta Teheutala
XpPovia, 10{wg doov apopd ToV PUXOAOYIKO QVTIKTUTIO TOU XPWHUATOS, TWV UNKWOV KAl TOU pwTAG OTnV avBp@TTivn PuxoAoyia kal eunuepia.
AauBdvovtag uréyn ot 1o aTplkd TiepIBAMOV TIPOKAAE! dyxog otov TieAdmn, eldikd dtav mapateiveral n mepiodog avauovic, o
QVTIKTUTTOG TWV TTOIOTIKWY KAl TIOOOTIKWY TITUXWY TOU GWTOG OV XWPIKA avtiAnyn xpnoluoTomenke wg éva and Ta onuavikotepa
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TQ onuavtikdtepa ermomuovikd epyalela kat epyaleia oxedlaopol ya ) dnuoupyia piag Tio EekoUpaomg Kal XaAQPWTIKAG
atpdopalpac. Texvntég GWTIoUOS Kal XPWUa, WG KUPLA OTOLXER Twv OUYX00VWY QPXITEKTOVIKWY TAUTOTITWY, 1) TIPWTOTIOPIAKY] TOUQ
ENMTWon oMy avBpWTTVN PUSLIoAOYI(Q Kat TNV PUXOoAOY(a, kaBwa Kal GToV KABoPICHUO TOU 0pYavIKoU deaoU TOU ECWTEPIKOU-EEWTEQIKOU
£PXOVTal Va TIPOodIoPI0ouY TV KUTTAPLKT) SO TOU XWPEOoU. Ta oUCTAHATA XPWHATWY Kal UNKWY avadelkviovial wg (wTIKnAg onuaciag
oty avadelgn ™G SUVALIKAG TITUXNG Tou 6Aou concept. KaBoAikol KNvikol CUOXETIOUO! TIapgxouy TV Kuplapyn MAAETA TwV KAVIKWY
XPWHATWY TOU AEUKOU KAl TOU EQYACTNPIAKOU UTTAE TIOU JETATPEOVTAL Artd T QUVARLKY| TIPOOBN KN Tou paupou oe kot RAL 7047 kal
MriAe RAL 5014 avtioTorya. H ioxupr] ouaia Tou padpou, n ool arnoTurtiVvETaAl OTIG TTONTIOTIKEG MAPADOOELS, OTIWG TO HAYIKO HUCTHPLO
NG VUXTAG KA N AITOUCIA TOU PTG, CUVOEETAL OTNV QVTIANPIN TWV KATAVOAWTWY UE TNV TTILO EEALYUEVN, OPAUATIKY), KAAGYOUSTN KAl aKPIRA
rapouoia. H oxedlaoTikr) TedTacn avapePETal e (I QUVAUIKY| KATOWN Kal XWPLKY| TIPOCEYYLON, 1 ortola, artokAivovtag and TiG KUBIKEG
YEWETPIES, ToVICeTal ard TOAATIAES YOAUMES OTOV KABETO Kal 0pIddvTio dgova. Ot SUVAUIKEG TTTUXEG TOU KEVOU KAl 1) APXITEKTOVIKY] TWV
oKV dladpapatifouv kaBoploTikd poAo, Tiou TiepAapBdvel pia aMnAeTidpaon dlapopeTikoy UPoug Kal UNKWY. STIAVA kat 1dlaftepa
yuahiotepd EUNva TIdveA emKaAUpPEVa e Adka aMnAeTIdpoUV (e Jat kal adpous YUWoUG OPUKTAG OKAVNG Kal PNTvVAV Ol OoTtoleq
epappdlovtal oto ddrnedo kal otoug Tofxoug. Kat' avaloyia mpog Ta ekAeTTUoUEVa dlapdvTia Kal Ty Toldmrag TG avravakAaong
TWV TIASUPWY TOU, XPNOLLOTIOETAl YOQUMUIKOG KOKKIVOC GWTIOHOG YA vVa TIPocdwael Kivnor TOAANAACIAZovVTAg TIG TIOMES YPAUMES
ol ortofeg AettoupyoUlv wg pia ard Tiq Bacikég oxedIAOTIKES TIAPAUETPOUG. H elcodog, puéoa and éva oVOXPWUATIKO “Keve” kavdll,
KaTeuBUvel Tov EMIOKETTT TPOG Tov Xwpeo urtodoxrg. O teheutaiog npooeyy(Cetal oxedlaoTikd WG pia pwypr) OTov 0pUKTO OYKO ToU
YKPICwTToU YUou Kal urtalviooeTal empavelakd CTpWUATa, evd Ot TIOAMAMAES YEAUMES aroteAoly [ia UETAPOoEd TwV HOTIBwY voronoi
Tou O€pUaTOg KATW ard To IKPOaKATTO. O XWPOC avapovig MEooBETel aTov YKEICo GyKO v ouacia Tou Xpdvou Kal TV MaAQISTITA, Ue
Kavaredeq Priayuevoug katd mapayyeNa xpnoluonolovtag depudrivn Tanetoapia vintage. Tawvieg led oudgtepou xpwuarog (I-LED
High Flux) armoteAouv Ta kupla otolxela ¢pwTiopou Ta omoia dlaxwpifouv K&Be doiké oTolXelo EEATOUIKEUUEVNC KATAOKEUNG ard ToUG
OPUKTOUG GYKOUG, EVOTTOIWVTAG TOUG eK VEOU HEDA OTO OUVOAO Xdpn otiq TIoAANAEG avravakAdoelg. Ot dUo avtikpouduevol pOAOL TOU
YPUUUIKOU QWTIOHOU 0dnyouv 0T METOUCIWON TOU KUPIapXoU LaTpikoU TTEPIBAAOVTOC téoa artd Evav ETTOIKODOUNTIKG JIAAOYO UETAEU
NG MOP(PNG KAl TOU XPWUATOG HE TN HOPPY] VA UMTAPXEL TAUTAXOOVA O OTEQEN] KAl PEUCTH KATAOTAOT). To KUPIaPX0 OXfUa pwTIoUoU
elval YpapuIko kal Eupeco, eva o dIEXUTOC PWTIOHOG EXEL EIBIKA OXeDIAOTE (e TN OPPr KOUPWV PWTICTIKWY 0POPriG AKOAOUBWVTAG YIa
GMn pia eopd mv 1d€a Twv KuTtdpwy voronoi. OAa ta otolxela enimAwong oxedldotnkay Kard mapayyeAa XOnoLUoTIoldvTacg TexvoAoyia
CAD/Cam, wg douIkd ouctatikd otoixela TG avadudpevng TaPIKAG TAUTOTNTAS, evdd N AQureer] KaAUPUEVN ue Adka yuaNioteen
EMPAVEId TOUG KAl TO TIAIXVIBIOUE TG avapeoa OTo GwS KAl T oKIG evicxUouy TV avtiAnwin Tou Xweou Kat T XAAdpwaon ToU ETIOKETT.
Ormrikég veq RGB ugaivovtal pe Tuxalo Tpdmo péoa ota KUTTapa voronoi ota IBWTIKA dwudTia Xpwiuatobeparelad kal eEATOUIKEUUEVNG
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Beparelag wote va aronvéouy To ouvaiobnua g euekiag kat Twv dwuatiwv spa. MNapakoAoubwvtag Tov TPATIO TIoU 0L AloBrioelg
avtiAapBdvovtal Ta TepIBAMOVTIKE epebiouara, xpnoldororiBnke edikd Tapackeuaouévo dpwua e Bdon m pedouAa Tou
napaockeudletal arté PAwpevtiavé apuakortold. Ot pEAcUAES UTTOSNADVOUVY vedTNTA Kal PPECKAdA UECA OE €va OKNVIKS TO OTolo
EMIOIDKEL TNV TIPOWBNON NG uyelag, TS avalwoydvnong Kal piag 1o xaAapng aviiAnyng Tou KOoUoU Tou pag TeplBdAiel. Ev
KaTakAedL, To Ttarkvidl avaueoa oto LINE xpnotuoroldvag éupeco ypauuiko ewtiopd (Neutral High Flux Led Tapes) kai oto POINT
he ™ xeron Ok vy RGB Kal Jiag dUVAMIKNAG XPWHATIKAG TIAAETAG OUVERBAAAY OTOV UETAOXNMATIONO evog UIKpoU XWpou
oe pla arpéopaipa oahoviol uhnAwv npodlaypaddv. O xwpog yivetal TAgov aviAnrrég wg MoAUTeNS, kopWwdg Kat daravnpdg
npoopgpovtag T xahapdtra piag NMOAYTEAOYZ giloEeviag kal To emiotuoviké unéBabpo mpoxwpenuévng kKoouetoloyiag. IMa
Tov oxedlacud xpnotdororenkay elAoya kat un damavned uAikd. H texvoAayla avravakAdral kat otiq urmpeaieq g KAWVIKNG KaBwg
Kal aTo KUPLo 0XedIaoTIKG aTolxelo Twy “KuTtdpwy voronoi™, To omolo dev Ba urnopouce va elxe mpayuatorionBel xwpiq NUBRS kat
QAYOPIBUIKO OXeDIATHO.

104 wAnaxtioo

Voronoi Clinic

Voronoi Clinic

Athens, Syntagma square

Cellular re-structuring of the medical environment
Architectural design: BllendDesign & Research Office, Helen Brasinika & Associates

In the heart of Athens, Syntagma square in an emblematic building of the 1960's, Bllend an international and multidisciplinary Design &
Research Office has created the architectural identity of a new brand in the field of Cosmetic Dermatology. The customer defined the desired
outcome as promoting the scientific aspect of wellbeing without emitting the dominant typologies of clinical environments. The creative
challenge was to develop a powerful clinical identity that could be easily adapted to different scales, layouts and vicinities the smallest in
the range being 50 sq meters. The project featured in the article is only 50sq meters, which posed an extra difficulty factor to designing
an interior that would be ergonomic in terms of the clinics’ daily routines and workflow, meet the entrepreneurs’ revenue demands, while
maximizing the satisfaction of the end-user. Moreover, the brand had to establish a strong presence in the medical community without
following the typical elements of the dominating clinical lighting design especially in Greek context. The design concept starts from the
human cell as the reference point, while the main inspiration in order to imply cellular structure and reconstruction from a scientific point of
view came from Voronoi diagrams, a mathematical way of dividing space into a number of regions called Voronoi cells. Taking into account
the strong contextual impact every project involves, Bllend considers informed research design to be a powerful tool in the construction
of architectural identities in line with the motto, “we are more than the sum of our parts, so is our environment’. This implies an organic
bonding among all the parts constituting our environment, build or natural. All these parts, including Humans which on a human centred
design are the focus, exist as autonomous entities but they are approached as living organisms that cannot exist or evolve detached from
the other. This approach has resulted in adopting a design methodology which empowers the dynamic interaction of scapes, material,
light and human agents to blend in naturally in order to achieve harmony. The research brief started from the exploration of universal word
and meaning associations with health and wellbeing, while international case studies in small scale healthcare environments provided the
empirical background to determine the basic aspects of advanced lab and clinical associations. Research findings also regarding space
perception and its impact on customer satisfaction, were employed in the design rationale since the retail environment and current trends
in architectural branding have provided great literature and experiential data during the last years especially in terms of the psychological
impact of colour, materials and light on human psychology and well being. Taking into account that medical environments arouse customer
anxiety especially when waiting period is prolonged, the impact of qualitative and quantitative aspects of light on spatial perception was
employed as one of the most important design and scientific tools in creating a more relaxing and lounging ambience. Artificial lighting
and colour, as main elements of contemporary architectural identities, their groundbreaking impact on human physiology and psychology
as well as on defining the organic bonding of Inside-outside come to determine the cellular structure of the space. The colour and material
schemes come as vital to showcasing the dynamic aspect of the whole concept. Universal clinical associations provide the dominant
palette of clinical white and laboratory blue which are transformed by the dynamic addition of black, into Grey RAL 7047 and Blue RAL
5014 respectively. The powerful essence of black, imprinted on the cultural traditions as the magical mysteries of night and the absence
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of light, in the consumer perception is related to the most sophisticated, dramatic, elegant and expensive presence. The design proposal
refers to a dynamic layout and spatial approach, which deviating from cubical geometries is emphasized by poly lines both on the vertical
and horizontal axis. The dynamic aspects of void and the architecture of shadows play a determining role, encompassing a textural and
material interplay. Sleek and extra glossy lacquered wood panels interact with the matte and rough plasters of the mineral powders and
resins applied on the floor and walls. Borrowing from the metaphor of refined diamonds and the reflective quality of their facets, linear
led lighting is employed to give movement while multiplying the polylines that act as one of the main design aspects. The entrance, via a
monochromatic “void” channel directs the incomer to the encounter with the reception area. The latter, conceptualized as a crack on the
mineral volume of grey plaster implies face layers, while the polylines act as a metaphor of the voronoi patterns of the skin under
the microscope. The waiting area adds to the grey volume the essence of time and antiquity with custom made sofas using vintage
car leather. Neutral led tapes (I-LED High Flux) are the basic light elements that separate each custom made structure from the mineral
volumes, while unifying them again to the whole owing to multiple reflections. The two contradicting roles of linear lighting result in the
dominant medical environment being translated through a constructive dialogue between form and colour, form existing simultaneously
in a solid and liquefied state. The dominant lighting scheme is linear and indirect, while diffusive lighting has been custom designed as
recessed ceiling fixtures following again the concept of voronoi cells. All the furnishing items were custom designed using CAD/Cam
technology, as organic parts of the emergent corporate identity, while their lacquered extra glossy enamelling and its interplay with light
and shadow enhances the perception of the space and relaxation of the visitor. RGB fibre optics have been randomly inlaid inside the
voronoi cells in the private colour therapy and customized treatment rooms in order to emit the feeling of wellness and spa rooms. Following
the sensorial perception of our environmental stimuli, custom made aroma using strawberry basis is used produced by a Florentine
pharmacist. Strawberries bring connotations of youth and freshness in a setting that seeks to promote health, rejuvenation and a more
relaxed perception of our surrounding world. To sum up, the interplay of lighting between LINE using indirect linear lighting (Neutral High
Flux Led Tapes) and POINT using RGB Fiber Optics and a dynamic color palette, have contributed to transforming a small space to a
lounging atmosphere of high standards. The space is perceived as luxurious, elegant and expensive offering the relaxation of LUXURY
hospitality and the scientific background of advanced cosmetology, while the design and material scheme employed reasonable and
inexpensive materials. Technology is reflected both in the services of the clinic as well as the main design element “voronoi cells”, which
would not have been realized without NUBRS and algorithmic design.
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Project details

BllendDesign & Research Office, Helen Brasinika & Associates
. BllendDesign & Research Office, Helen Brasinika & Associates

Interior & Lighting Design: .......ccccovevvvvnn
Architectural Branding & Research

Architectural Lighting Consultants: ......

Design and construction of electrical installations:
PhotOS: ..ooviviiiccce e

TOXE: ot

. G. Theocharopoulos & S. Sotos
George Fakaros Architectural Photography
Helen Brasinika, Principal Designer & Co-founder
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TautdétnTa épyou

Interior design & UEAETN PWTIOUOU: .....o.covvvvenne, BllendDesign & Research Office, EAévn Mnipaoivika & Zuvepydreg
MeAETN QPXITEKTOVIKNG ETAIPIKNG TAUTATNTAC! .. BllendDesign & Research Office, EAévn Mipaoivika & Zuvepydteq
YUUBOUAOL APXITEKTOVIKOU PWTIOUOU: .............

MeAETN Kal KATAoKeUr) NAEKTPOAOYIKWY EYKATAOTACEWV: ... G. Theocharopoulos & S. Sotos
dWTOYPAPIES: ... George Fakaros Architectural Photography
KElEVO: .voivviii, EAévn Mnipaoivika, Erikepahig ApXITEKTwV kal Zuv-1dputpla
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